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Underestimating the dangers of looking at pornography has played a starring role in the development of America’s youth. Many child and family psychiatrists concur that 75 percent of teens under the age of 15 have seen pornography on the internet and have been influenced by the graphic nature of sexually explicit material on the web. As sexuality and sensuality continue to drive the success of advertising everything from automobile tires to gym shoes, it is the youth of America who might pay the price. 
Children exposed to sexually explicit material at an early age of development are being interrupted from certain elements of nurturing sequences that must take place on the path to stability in adulthood. Think of it as cracking open an egg halfway through its 21-day incubation period. Arrested development makes successful adulthood a difficult if not impossible achievement. “The effects of viewing pornography on young people is the largest unidentified epidemic the world has ever known,” says Dr. J Patrick Ware MD of Atlanta Family Psychiatry. Dr. Ware says that if there were a character trait for society as it stands right now, it would be, conflict of interest. “We live in a society that frowns upon pornography yet abdicates all elements of its existence from the mild to the shocking. Society lives a double standard. Public arenas such as shopping malls and convenience stores, not to mention strip clubs and most PG13 movies in theatres serve as constant reminders that sex is the priority in daily life,” 


 America abides by a constitution that protects freedom of speech at the cost of protecting what our children are being bombarded with from the media and on the internet. Sexual messages in all forms of media are no longer subtle, but how do these messages affect our youth?  Dr. Ware says it’s very similar to experimenting with drugs. “Most people start small and work themselves up to the heavy stuff. Imagine being 13 years old and walking through the mall. You pass by the Victoria’s Secret window display, specifically designed to pique the consumer’s interest in sex. Want more? It’s only a click away at home on the computer. Want the real deal? The logical next choice is to seek it out through sexual behavior which is likely to lead to promiscuity and contraction of STD’s.” As pervasive as the pornography industry has become, persistence in fighting the issues accompanying an oversexed society is a proven tactic for helping children grow up with a healthy combination of curiosity combined with morality. It is up to parents to execute that consistency at a rate that exceeds their children’s exposure to sex in the media and easy access pornography. “Parents who establish non-negotiable expectations for their children, and lay those expectations out ad-nauseam through good times and bad, will see their children mature into stable, morally grounded adults,” says Dr. Ware. Additionally, children need to develop a sense of who they are long before they develop a sense of sensuality. Young people with a sense of self and friendship know who they are before discovering the complexities of sensuality and sex.  


A National Youth Risk Behavior Survey released by the Atlanta Center For Disease Control in 2006 shows hope despite a rapidly growing pornography industry. Reports showed that fewer high school students are engaging in sexual intercourse. The percentage of students ever having had sexual intercourse has decreased substantially from 1991 to 2005 (from 54 percent to 47 percent,) although this has remained relatively stable in recent years (since 2001.) “The overall survey results are encouraging, and they show that persistent efforts to get young people to adopt healthier behaviors can achieve positive results,” Said Howell Wechsler, Ed. D, MPH, Director of Atlanta CDC’s Division of Adolescent and School Health. 


It seems pornography has crept into everything from mainstream corporations to middle school locker rooms, and parents are stuck somewhere between complacency over the enormity of fighting the problem and wanting to snap at the umpteenth “in your face” exposure to cleavage, easy to find even on the Food Network these days.  But it’s unlikely that adolescents can conceptualize the difference between pornographic fantasy and sexual reality, which begs the question, how many are going to try to find out the hard way? “Young American’s vulnerability to HIV and other STD’s underscores the need for a prevention effort for this population. It is vital to understand the range of risk factors in youth, including a lack of awareness, socioeconomic factors and substance and alcohol abuse, but it is also important for adolescents to understand and have access to the range of prevention options,” says Atlanta CDC spokesperson, Jennifer Ruth. Preventing the urges brought on by sexualized media messages directed at young people makes it difficult for teens to avoid becoming another statistic. 


 In a recent report from Frontline, Corporations profiting from pornography include Marroitt, Westin and Hilton.  AT&T refused to grant an interview concerning its Hot Network distributed through its cable and Broadband divisions. The company recently sold the network to Comcast, but alluded that staying afloat financially with other corporations who distribute the Hot Network is no easy task. Some of those other corporations include General Motors, DIRECTV, Cox Communications, and Dish Network. General Motors recently sold their part in DIRECTV to Rupert Murdoch’s News Corporation who still offers pornography for those interested. Those interested must be many, because a new pornography video is made every 38 minutes in America. Frontline also reported on Yahoo profiting directly from pornography by selling advertisements and links to pornographic websites. That’s taking things a bit further than simply providing internet service like Earthlink or AOL has managed to do without feeling the need to profit further from marketing and selling pornographic links.


 If you think you might be contributing to pornography profits being made now or in the past by these companies, you’re right. Simply by using their services, you contribute indirectly to their success and ability to provide pornographic material. It’s almost unavoidable. How many people in the world use AT&T services? How many people drive a GM automobile? Rupert Murdoch’s News Corporation has properties in an inconceivable amount of networks, film, television, magazines and news publishing, including Fox Broadcasting and DIRECTV. Visit their website and you can quickly navigate your way to the adult networks including Juicy and Playboy, now offering “naughty amateur home videos”. Somewhere along the way, Americans have forgotten about the “girl next door” in favor of watching the woes of Playboy centerfolds on the E Entertainment series The Girls Next Door. Advocates of the series might advise blocking it from your channel line up so your children can’t see it, but between monitoring television programming and constantly keeping up with the latest parental controls on the internet, parents could make a part-time job out of keeping pornography out of the house.   Pornography and sexually driven media does not have to be a household item in America, but it takes effort and some exploration to find companies who refuse to be involved in the moneymaking industry of sex. Omni Hotels spends an estimated 1.8 million dollars a year to keep sex videos out of the equation in their services. They have also removed adult magazines from their gift shops. In a New York Times article, Omni President Jim Caldwell said the decision demonstrates the company’s commitment to the issue.


Presidential candidates Barack Obama and Mitt Romney vowed to fight pornography, but the old adage is true, sex sells. Of course, that also depends on who’s buying it. Females largely control the dollar in American households, so it only stands to reason that they should be paying very close attention to where they are spending that money. Find out what businesses are affiliated with larger companies that are profiting from pornography either through direct ownership or even stock holdings. 


With so many facets to the fight for preserving childhood innocence, it comes down to the one thing parents can control. Household leadership. If parents don’t establish leadership for their children at home, the media, corporations and the unbridled use of technology will establish it for them. Every system, including the human soul needs a center and truth before it can have direction. Elusory sex, either through pornography, the media or live and in person is like an empty vessel. This doesn’t mean parents should condemn their child when they find out he or she has willingly viewed pornography. It doesn’t mean a bad reflection on your parenting skills. It only means you should continue to train your child on all the reasons why they don’t need to look at pornography to find themselves. At the same time make sure you have a strong foothold in your own sense of morality and what is right. Setting good examples sets a strong foundation and persistence pays throughout parenting in the 21st century. 

